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http://money.cnn.com/interactive/media/the-macedonia-story/


POPE FRANCIS SHOCKS WORLD, 

Endorses Donald Trump for President

JUST IN: Sarah Palin Hospitalized 

After Being Hit By Car 
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https://techcrunch.com/2017/10/19/18-pessimistic-opinions-on-the-next-10-years-of-fake-news-and-5-optimistic-ones/
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What the F is going on ?
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https://www.youtube.com/watch?v=doP7xKdGOKs
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#deleteFacebook
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New active users 

50 million
+3.4% vs Dec

Ad spend 
$11.8 billion
+50% from 2017

Source: Facebook talkwalker.com



3.196
BILLION
active social media users

Penetration : 42%

Source: We are Social Global Digital Report 2018 talkwalker.com
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Data Types

First-Party Data
Data that a company collects directly

from its consumers

Second-Party Data
Data from the sale of 1st party data 

from one company to another

Third-Party Data
Data that can be purchased pre-

collected by an external provider
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Dirty Data Matrix
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Dirty Data Matrix

False Data
Factually incorrect, from

untrustworthy sources, fake 

news, spam, bots

Broken Data
Incomplete, incorrect or 

duplicate data

Data Bias
Deliberate misleadings or 

wrong survey answers

Data Misinterpretation
Drawing the wrong

conclusions

Data Privacy
Data collected or used

without consent

Data Relevance
Just because you can, doesn’t

mean you should

Data Decay
At the rate of 

2% per month

Data Competence
In house 

talent/knowledge

Data Blind Spots
Do you know what

you don’t know
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Data Misinterpretation
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Data Privacy
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Risky Data Graph

talkwalker.com



Risky Data Graph
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Risky Data & Social Listening
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The challenges

Achieving data maturity

Understand fast moving SMM ecosystem

Access to the right data
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Use 
frameworks
proven to 
work

Protect, measure and 

optimize the impact of your

brand communication

Brand Protection and Reputation Management

Brand Insights and Campaign Recommendations

Issue Tracking
Reputation 

Management
Crisis Management

PR Measurement Social Measurement
Brand Health
Measurement

Influencer 
Management

Content Ideation & 
Recommendations

Consumer Insights

Competitive
Intelligence

Trend Research
Campaign 

Optimization

Performance Measurement and Reporting
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Access to the right data is essential
Understand what’s happening in your industry, across all channels
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Road to data maturity
Helping brands grow with a proven digital maturity methodology

• Predefined 

dashboards

• Predictive alerts

• Automation

Immediate 
Impact

• Identify advanced use 

cases and develop solutions

• Review key strategic 

and operational aspects

• Rollout plan across regions

Optimization

• Increase level of knowledge

• Work together to solve 

challenges

• Establish a strategic plan 

Long Term 
Success
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Conclusion 
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