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Brandr

Old Norse, Middle Ages

“To Burn”
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. A brand s the sum of experlences yeur Customers
' have Wiiia your produets ‘Services, people Ioeatlons
_ events webS|te app, ,and mformatlon —NOo matter
| where it re3|des enllne or off '
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THE EVERYWHERE

A brand which exists consistently & accurately across the universe of intelligent
services to drive better consumer discovery, engagement, and experience.
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2 ACTIVE
3. ORGANISED
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4. REAL-TIME .
5. GRANULAR - * . .
6. RESPONSIVE - P -

7. INNOVATIVE
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More customer interaction points
than ever with new consumer services

SOCIAL

 MOBILE WEB

Print

1440 1994 | 1995 | 1996 | 1997 | 1998 | 1999 | 2000 | 2001 | 2002 | 2003 | 2004 | 2005 | 2006 | 2007 | 2008 | 2009 | 2010 | 2011 | 2012 | 2013 | 2014 | 2015 | 2016 | 2017 | 2018
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- brick & mortar. locations see

“On average, companies with - .

more brand trafflc across thlrd party
serwces than thelr own web3|te

L

-

- -

-, SOURCE: Yext Data from 20,107 Busifless Locations (2017).



A new channel for customer engagement

Website & Mobile Website Search, Maps, Directories, Voice, Chat

73% of high-intent traffic
IS going to new services

Study of 20,107 business locations conducted by Yext in February 2017, "High-rent traffic’ represents moble searches for nearby businesses.,



McKinsey&Company

t Our Insights How We Help Clients Our People Contact Us
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satisfaction: Consistency;
consistency, consistency

By Alfonso Pulido, Dorian Stone, and John Strevel
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& of hotel searches on mobile are for a specific type
7 0 of amenity, such as “hotel with an indoor pool” and

"hotel with jacuzzi in room.’

think with Google

Google Data, U.S. Mar. 2016.
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VOICE SEARCH ALREADY ACCOUNTS e 4
FOR OVER 20% OF MOBILE
SEARCHES ACROSS GOOGLE




BY THE END OF 2018, 40% of
UK HOMES (11M) WILL OWN

SMART SPEAKERS




YEARS TO REACH 50 MILLION USERS

80

YEARS




Anatomy of the new consumer service

USER INTERFACE (UI)

- 1 ARTIFICIAL INTEL'(AI)
# Y
. | A
_ - KNOWLEDGE G l
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Alternate : 3‘ “
Phone g “4‘, '
\
Holiday \
hours
’ L Payment
ETB“S Methods
Business %

hours

Website -

‘ . Twitter handle
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Haymarket Stockholm_
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Wheelchair
access
1

Open 10am - 10pm

1
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ol vodafone UK = 10:15 v @ 3 64% = |

Q @ steak farnham

Beefeater Farnham
3.3 (194) - £F
Steak house - Open

OVERVIEW VIEN REVIEWS ABOUT

Sharers

Garlic Flatbread Strips

The Beefeater Sharing Platter

Loaded Nachos

<




Google pancakes perris 3 Q

All Images Maps Videos News More Settings Tools

About 293,000 results (0.62 seconds)

o 2

@ Harry's Cafe o
@
Mead Valley Lakeview

ke Mathews
Estelle IHOP
Mountain °

Reserve

Nuevo

Map data ©2018 Google

Rating + Cuisine v Price + Hours ~

Denny's
4.1 %% %% '« (645) - £ - Breakfast
American diner chain running since 1953
570 E 4th St

@ "I had the 'Strawberry Pancake Breakfast' which for the price, can't be..."

IHOP
4.0 %k % % - (532) - £ - Breakfast
Diner chain known for its breakfast
1688 N Perris Blvd |

® Their website mentions pancakes

Harry's Cafe

4.3 %%k k¥ (817) - ££ - American
Casual American joint with all-day fare
748 Ramona Expy

$ "They have some of the best Pancakes around. The burgers are great ..."



& Vagabond Bar <

447 Perry St
New York, NY 10014

Open today - 7:30 AM~-Midnight
, (514) 327-6743
P Suggest an edit

Highlights

From the menu
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Web Direct Channels Search, Maps, Directories Chat Voice

agement (DKM)



Web Direct Channels Search, Maps, Directories Chat Voice

f

)

YAHOOQ!

Dy
.m&ﬁ%
=

® pages [ reviews S listings 8| analytics 88 app directory

yext | knowledge manager ~©

5:0:3 \
e -

0

Marketing HR CMS Real Estate Operations CRM




The Value of

% A*;{ b

DISCOVERABILITY
BRAND
CONSISTENCY Al-powered services of today and
& CONTROL tomorrow

Control the facts about your
brand — everywhere they appear

CUSTOMER
EXPERIENCE

Ensure customers see the right
answers about your brand — and act
on their feedback to foster loyalty

OPERATIONAL
EFFICIENCY

Reduce time, manual effort, and
data discrepancies across your
teams and internal systems




Yext is the global leader in Digital Knowledge Management

1.4 Million

Licences

- 4

W b

N ’

) ¥
f‘ 3 I - '_' e
A e ° Ty

ghai

Founded In

2006

27.1 Million
Attributesw/tanaged

Worldwide

153 Countries

With Active Licences

YEXT

L I'SEeE D

NYSE

As of 31 October 2017




15x+ ROI

with full DKM implementation

Ox ROI

DKM MATURITY >>>

This ROI model represents projections for a business with no initial DKM strategy, based upon historical lift in views from Yext client data. This is not a guarantee of returns of any Yext product.
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20% OF ALL EASY ORDERS WERE

PLACED VIA ALEXA







Sveriges godaste burgare



tinder x Max Burgers




all = 09:41 & v o3 100% 0 s il = 03:41 ® v O % 00% N wil 0941 ® 7 O£ 100% all = 09:41 @ YO 2 100% e
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Ve TR
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Chili"n"Cheese Crispy No Chicken
Green-familjen pa™AX Green-familjen pa MAX

AD AD.

~ - /‘ v .
Crispy Nuggets
Green-familjen pd MAX

AD

Umami Halloumi

Green-familien pa MAX 0

M

Sveriges godaste burgare
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Sveriges godaste burgare




How climate positive works:

o -+ e 110 % capture
growing trees absorbing CO,
100 % emissions consisting of:

eeo000000 \ N \
® P9 0099 OO0 c Transport, travel, home delivery
00000000 e NEUTRAL POSITIVE

) @ ® 00 0 (?.M.y Packaging and consumables

o000 000OF0 O Electricity, heat, refrigerants, waste
000G OOGCOGOES
EERERERER NN - e baaetond
EEEEEEREERE RN chcg
e09000OOQEOOD Pt
e © 2 0 000 0 8 @ v Other animal based

2999000000 ‘0000 0Se® e e

9009000000

9909000000 |

®90 0000000 ;g
9999000000 N
W eoee0000 000 £

®900900006 0 0 P

®9©6606060 060 P1

®9660606060 0680

©© 000666600 Sveriges godaste burgare



Nu har vigjor -
det svarare af
valja gront

' 1 b0 ot iy
1 L i Seetige

7

. Slipp koa vid kassan - bestall och betala dina favoriter har!
— - ) o= ND Express finns aven i mobilen. Ladda ner var app sa kan du
bestalla och betala din mat pa vag hit.

M LA

Sveriges godaste burgare
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1 minut wag

God morgon

God morgon

R0 @903

MAX

Postgrand 6, Bollnas

~ Max Bolinas

+ Postgrand, Bollnas, Sweden

Max Hemlingby

Ad

U.U/Z

0.1

< oon

0.1

<!
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- 197K = ~ 1,493 = 834
- a - 0
: a

NCACYAN 2 Assignedtome (0) &3 Assigned (4) ¢ Archived  gfg Deleted Search

Sort by Latest~ Filterby Alv Labels = Archive All
2 |
Comment ':'O & Assign & Archive Facebook thread & Assign thread Q,ﬁﬁ«r:h'we thread
>
Jack Shepherd ™ Max » Max
Haris Music it's opening mate!! “ Gladjande nyheter!
4 min. ago * ) O My steriet med den forsvunna Max-restaurangen i
Vaxjo kan fa en I6sning
En skylt som skvallrar om en ny Max-restaurang i
VVaxjo har gackat invanarna i aratal. Nu har skylten
no labels 2 plockats ner, men vad hander med burgarhaket?
(E0 Reply Lo & Assign | @ Archive
4 Martin Franzon
Pl Ja! Gor det sa konstgjort som méjligt! Blir billigast sa...
3 min. ago * Y
D 5 hours ago * Like * ﬂ'l 15 reactions - ) ©
no labels B LI Insights
‘ _ g Martin Kriiger NER
3. % Arc hin —
‘m Comment ho | ASsEn | ¢ Archive m Pontus Hildingsson
5 hours ago * Like * ﬂ'l | * Reply * Message
" Mikael Eriksson
: Provat dem b3da, och de var riktigt goda men maste nog siga att Joakim Franzén NEW
g féregdende burgare - spicy chicken - var annu godare. Alskar den! Robert Gustafson —
20 min. ago * l'_’l'l 1 4 hours ago * Like - lﬁ J * Reply - Message
wiet Emilia Abrahamsson NEW|
no labels & m Mia Bengtsson ——
4 hours ago * Like * |;’l'| J * Reply - Message

L3 3 sriwanna §




a

26K
MEDIA EXPOSURE

Media exposure over time

350

300

250

200

150

100

11. Jun

18. Jun

25. Jun

2. Jul

Q Max - Varumadarke

@
50 K
ENGAGEMENT

9. jul

16. Jul

© 723 ® 316

SENTIMENT

23. jul

30. Jul



2
cab STIL REPORTAGE NOJE MAT & DRYCK BLOGGAR PODCAST

Foodhack: Veganer har skapat en egen meny
pa Max

Utbudet av vegansk mat ar ganska skralt pa snabbmatkedjornas
menyer, och da galler det att vara pahittig for att fa variation. Nu har
en inofficiell Max-meny blivit valdigt popular — efter ett tips i en
Facebookgrupp.

ﬁ Sofia Bérjesson

Sveriges godaste burgare
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