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$234M

SoftBank funding

Serving enterprises since 2011

=IDC

Named a Leader in IDC’s
CDP MarketScape Report,
March 2022
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What exactly is a data blindspot?

Blindspots are a missing
piece (or pieces) of data
that will help you provide a
better customer experience




What exactly is a data blindspot?

Person 1 Person 2

Born 1948, grew up in England Born 1948, grew up in England

2 children from first marriage 2 children from first marriage

Married a second time Married a second time

Successful in business Successful in business

Wealthy o« Wealthy
Spend their holidays in the Alps e Spend their holidays in the Alps
Likes dogs e Likes dogs




Digital customers expect more & now...




In the world of CX and Data ... challenges remain.

759, 75% of business leaders believe

° Superior CX is vital for growth
61% Most can’t address CX

2 on an enterprise level
Forbes research, 2022

91% 91% of Marketers say direct
0 access to customer data is critical
Data

Most don’t have customer
data readily available

09 ¢

CMO Council Report, 2022
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New value exchange:
Is it worth my
time/money/datia...
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YOU HAVE SILOED, FRAGMENTED DATA AND NO CENTRALISED VIEW

Data Silos i Channels i Devices i Platforms
oj:é:io Product {4%9 Services : : Voice : N Phone :
— : : . dmazon ,
o0 Busin : NS Email ; [: Laptop '
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GU/\]:- Marketing @ Call-Center

3 IAM (In App
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@ Customer Support % In-Store
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Overwhelming Fragmentation of Customer Data

175 15+ 17% [ 58%

applications deployed by first-party data sources Of businesses self report Different data silos Of marketing data utilized
large enterprise, on utilized, on average as “very effective” at reported by half of B2B due to a lack of customer
average gathering first party data organizations data foundation
S . C Reports, S&P Global Market Intelli , Gartner 2020
' TREASURE DATA ource:. Lompany ~Reports opa arket Inteliigence artner 8
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Brands live or die by
the experience of their
customers!

@ TREASURE DATA



What is a CDP?
Customer Data Plaiform

Not a ...
ELP  DXP
CRM PIMgms
0SPmapERpMDMPAM

ICAVAMCMS
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Universal CDP Capabilities

Data-lake/data-warehousing
Real time
Scale/complexity/flexibility

Data T f ti H 11 H
TS Unified Profiles Cross-channel

Flexible/dynamic schema

Identity Resolution Orchestration

Known / Unknown

Cross-channel orchestration,
optimization
Real-time decisioning

Journey analytics, building, Vendor agnostic

optimization . Next Best Action
Exploring, prospecting, retargeting |n5|g hllls qnd Affinities
Predictive Scoring

AUML Analytics >  Channel

® Time
Insights on segments o Content
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1 CDP

for the entire business

A Universal CDP is
an outcomes-focused foundation for managing & activating customer data to create value
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Technology market

Mostly driven by struggles to keep up 43% of survey respondents report Independent CDP vendors will
with Data Regulations and Data having a CDP, but most don'’t either diversify through M&A,
Governance while being transparent achieve full customer view personalization engines, MDM, etc.

towards customers or be acquired by larger marketing

technology vendors

Source: 2021 Gartner Digital Marketing Survey



Connected Customer Experiences
Unlock efficiencies. Align operations and customer engagement.

Data Advertising
Monetization
Product (Clean Room) Loyalty
/
N MARKETING Digital commerce
\
C360 for "\ P Journey orch.
agents TN F
Consent
DSR
Supply Governance
Chain e Security
Connected RS
~.Customer Experience B2B
R Field sales
Logistics Customer
Success
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Powering the entire business F

Unlock outsized efficiencies and Growth. Orchestrate operations and
customer engagement to win your most valuable customers.

DEF:] T t
monetization T Dat Increasezl:usstome
. . reasure batla
Enriches Zr::amonetlzes .-__'_slpw_e,,nd—GHd'loyalt

Customer Data Cloud

Product :
Optimizes j:Wl—é—;'ketl ng
product mix Mient
Logistics . =
Reduces shortages & — -
overages X ——f | Sales
h_ Is more proactive
Legal
Compliance i
reduces risk Service
ONE TEAM. ONE EXPERIENCE. Gets better,
r ing churn

Supply chain

Senses demand
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20 XBInBev

» The global leader in beer, producing Budweiser, Bud

Light, Corona, Stella Artois, and Beck’s
« Generates more than $54 billion USD annually

* Data siloed across 40+ countries and 500+ brands

*  Tool proliferation and lack of common
processes/data as each country used unique tools

* Reliance on third-party data left a gap in customer
understanding

* |nefficient segmentation, targeting, personalization
and advertising spend management

Lack of centralized data security and compliance

connect with our consumers.”

S
v
V \41'

1,000+

data sources unified, including more
than 70 ecommerce sources

countries on Treasure Data CDP

70.1M

unique customer records

4.3M

DTC consumer records

“Treasure Data is our center of customer data... our key to how we’ll live in a cookie-less world, in an even more digital environment and still

Luiz Gama, Senior Global Martech Mgr, AB InBev
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Campaign
Optimization

More Data Driven

Customer Centric
Personalisation

Agile campaigns

They saw a 62% CAC
improvement in brand
awareness,

@ TREASURE DATA

Use Cases

Digital Cross-Channel
Personalization

Connected Touchpoints

Real-Time
Personalisation

Cross brand awareness

44% less media waste
for ECOM campaign

Lookalike
Targeting

Leverage Unified
Profile

Direct connection to
add lookalike

capabilities

2.3X more efficient than
Facebook Audiences
for Soccer campaign

Data
Governance

Centralized Data
Security

Global Privacy
compliance

Right data access to
the right people

Increase in agile data
access

17



Use every bit of gata fo
provide the best
connected experience for
each and every customer N TREASURE DATA
by removing data
blinaspots and thinking
beyond marketing.
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Thank You
BENG
Merci

1571 151
HYHBES
Gracias
Kitos

& Arer L
Ygdiq

Download our Customer Data Platforms for Dummies Guide

Casper Andersen
casper.andersen@treasure-data.com
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