Customer Centricity and Breaking Silos
~ through Personalisation
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Raise a Hand ﬂm

How are you looking to improve your customer-centric
strategy?

® | need to find new ways to use and grow customer data
® |'m personalising using segments, but not on a 1:1 level

e My brand’s personalisation is advanced, but | want more inspiration
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1 | The Customer Data Value Exchange

On the
Agenda

2 | Getting Personalisation Right

3 | Reinforcing Loyalty Behaviors



Introductions

Alex Manly
Associate Director of Strategy
Movable Ink

https://lwww.linkedin.com/in/alex-manly/
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Breaking Down Silos: From 1-to-many to 1-to-1
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LEGO BLOCKS

MODULAR EMAILS

* By using a building block, or lego

approach, you can create
opportunities for static or dynamic
content throughout

Building modules and leveraging
Movable Ink will allow for direct
personalization without multiple
templates

Allows marketers to get to the
1:1 experience without tons of
templates or campaign variations

1served.

INK



Overview of Survey

Movable Ink surveyed 3,000 consumers
based in the US, Canada, UK & Ireland in
April 2022 to identify the global consumer’s
perspective:

The report breaks down:

e What information helps consumers in
their purchasing decisions

e \What leads consumers to disengage

e \What data are they willing to share and
why
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Top Consumer Concerns when Sharing Information

46%
DATA SOLD TO
OTHER PARTIES

US =45%

UK / Ireland = 48%
Canada=47%

45%

DATA STOLEN

US = 46%
UK / Ireland = 43%
Canada =44%
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26%
A LACK OF
PRIVACY

US=27%

UK / Ireland = 24%
Canada =26%




Customers Will Share Data In Exchange for Personalisation m

Total United States United Kingdom / Ireland Canada
Gender 78% 79% 80% 76%
Age 69% 70% 71% 65%
Email Address 66% 66% 69% 63%
Marital Status 60% 62% 63% 56%
Birthday 59% 64% 59% 55%
Location 44% 44% 45% 43%
N“Tﬁ;i&ﬂ::re" 46% 47% 44% 46%
Household income 32% 35% 32% 30%

Cell phone number 31% 34% 31% 29%
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Schibsted

Polling

Progressive
profiling

43%

Movable Ink drove 43%
of the revenue for the
campaign overall

ustomer Data Exchange in Action

Les i nelfieser

A | Vinklubben

A | Vinklubben

Takk for din stemme!

Tanniner og kal er dessverre ingen super match, sa vil du pa ded
og liv ha radvin til farikal velger du en vin med lite av dette. Her er
det lurt med en pinot noir. Serg ogsa for at det er en redvin med bra
friskhet til kjottet. @nsker du flere gode vinanbefalinger?

Prov for 7 kroner i 7 uker

Medlemskapet fornyes automatisk ved endt proveperiode,

Fa hastens beste vinanbefalinger rett i innboksen!

Den deilige hastsesongen naermer seg. Rodvin, farikal og ikke minst den skarpg
og klare luften. Med faerre muligheter ute er det kanskje viktigere enn noensinng
heve opplevelsene hjemme ved & oke kvaliteten pa de sma detaljene. Men hvilk
rodviner er best pa smak og pris? Og hva passer best til inneveeret, viltgryten og

til kr 299 for ett helt &r (365 dager). Ingen bindingstid.

farikalen? Prov denne neste gang du lager farikal:
Prov for 7 kroner i 7 uker
di fornyes ved endt p iod
til kr 299 for ett helt &r (365 dager). Ingen bindingstid.
Som av Aftenp digitale vi mottar du y
nyhetsbrev hver tirsdag med vi fra vare perter. Her i
du alt om h mat og vin i

—
§.°§ Alt mat og vin i kombinasjon.

©

‘R Sesongsbaserte vinabefalinger hele ret av Ingvild
0029 Tennfjord.

eq Unike manedsbrev fra mat- og vinskribent Erik
aeg’ Gulbrandsen.

Schwedhelm Spatburgunder
Trocken 2018

210 kroner. Varenr. 11580201

Denne funker fint til farikal, en meget frisk og
fruktig redvin fra Pfalz i Tyskland. Flott duft av
masse rede bzer og et noe mineralsk preg. Her far
du en skikkelig god vin for pengene, fint integrerte
tanniner, god syre og en bra lengde som funker
fint til maten.

qq Tilgang til nettsiden var stappfull med bade
%o»

krifter og vi g

Vil du ha et tips til hgstvinen for du bestemmer deg?
Stem over hva slags vin du foretrekker til farikal:

Radvin

65%
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). discovery+

Location-based
targeting

APl automated
data-points

75%

Savings in production
time

Customer Data Exchange in Action
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Cerimonia di chiusura

A Pechino, terminano gli spettacolari ed emozionanti Giochi
Olimpici Invernali di Beijing 2022.

Litalia chiude con un bottino di medaglie al di sopra delle
aspettative.
A sollevare al clelo la nostra bandiera, c'@ Francesca Lollobrigida.
In rappresentanza dell'Europa la leggendaria Arianna Fontana, un
chiaro rimando al passaggio di testimone all'edizione di Milano-
Cortina 2026.

Live dalle 12:30

Scelti per te

Finale Coppa Italia 2022 Ogni luned un nuovo episodio

Alla Vitrifrigo Arena di Pesaro va in scena Attraverso il lavoro dei Carabinieri,
fultimo atto della Final Elght di Coppa vengono raccontate realta itallane dove le %
Italia tra Milano e la sorprendente Tortona. regole non sembrano esistere.

Live alle 18:00 Guarda ora

a5 O
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Fratelli di Crozza

Lo spettacolo della WWE va in scena ogni Salvini, Berlusconi, Calenda, Briatore,
settimana in contemporanea con gli Stati Forchiell, Zala, De Luca, Red Ronnle. La
Uniti in Esclusiva su discovery+. nuova staglone di Fratelll di Crozza & su
discovery+!

Guarda Ora
Guarda ora

Da non perdere in Esclusiva

4 1 3= HNorvegia % 8 13 37
e
7 2 ™ germania 12 1 5 27
3 [l cina s a4 2 15
4 == sati Uniti 8 10 7 25 | )
8 Y ¥

¥, MEDALS 1

GOLD @ SILVER ® BRONZE TOTAL
)=

1 st== Norway 16 8 13 37 :
2 W Germany 12 10 B 27
3 B china ° a4
4 == united States 8 10

1 =f= Great Britain 1 1

€, discovery+ | O%)
STREAMING HOME OF THE OLYMPICS |

MEDALJESTA

GULL @ SOLV ®BRONSE TOTAL

1 5= Norge 6 8 13 37 ‘;
9 W Tyskland 2 10 5 27
3 M Kina 9 4 2 15

4 B ush 8 10 7 25 9

5 mmm SVErige 8 5 5 18

&) discovery+ ‘ O@

STREAMING HOME OF THE OLYMPICS
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Omnichannel Personalisation Drives m
Conversions

%
2 5 0 How likely would you be to purchase a product or service if you received

consumers will uninstall the following types of personalised content about it from a brand?

a brand’s app after
receiving

communications with Email recommendations: 54%

wrong personalisation

In-app recommendations: 48%

2 6 0/ Social media ad recommendations: 38%
o

. Banner / website ad recommendations: 35%
of consumers will

unsubscribe from
emails SMS recommendations: 30%
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amazon music The Importance of Getting it Right -m

‘ 8 2 O/ Home | NewReleases | AmazonMusicApp | Playlists | Stations
0 1T O\

Increase in clicks over
static control

69%

Increase in active
playback rate

469

Hours of manual work
saved

DIGIDAY

@ MEDIA

AWARDS

Copyric

............




(B Brandsdal Group The Importance of Getting it Right -m
¢ Cocoponda

Web behaviour

A b ain d on b as kEt Biotherm Wet'n Wild Maybelline
Baume Corporel Set Cover all Concealer Palette Lash Sensational Full Fan
E61462 Effect..

254 kr 63 kr 79 kr

+320% e Eom =
Overall Movable Ink

impact: DK observed a .
significant lift in CTR in Se har vad du glémt i din varukorg @@

DK KLICKA HAR »

7 5 X Erbjudandet galler fram till midnatt 9/2 sa langt lagret racker.
o
ROI
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Personalisation Builds Brand Loyalty & Purchase Behaviour 'm

2X 61%

more consumers prefer a of customers are likely to

68%

of customers are likely to
personalized experience vs. buy goods or services when

a non-personalized one a company has created a
personalized experience.

be loyal and/or purchase
more of their products if a
brand is engaging and
building personal
relationships with them.
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. oen L. . .
SoFi 3 Personalisation Translates into Loyalty Behaviour

SoFift .-

Ima ge Step up your investing game ‘.

Level up your
. L] - :
p e rS O n a I |S a t | O n even more. Investing experience.
Your SoFi Invest® Journey Your Sofi Invest® Journey
Rookie Rocksr Rooke ) recksi
You are herel You are herel
Time to level up! Explore the features that will helo vou become a Now that you're getting the hi Your SoFi Invest® Journey
more well-rounded investor. next level. Here’s what to acc
Time to level up! Explore the features that will help you become a Rookie (I NN SENN(- MR *) RockStar

D a t a Vi S U a | i S a t i O n Next steps: more well-rounded investor. Next steps: Youse hers!

° Consider recurring tr 0 Make your first trade.

‘ Automatically put invé Next steps: ’ Find a stock or ETF. Go »

/" Fund youraccount w| Di jal i ti

{ ) e o a Iscover social iInvesting.

7 Consider recurring trades going. 0
Ensure you can make | 0 9 9 9 Interact with other investors—right in the SoFi app. Go »

Automatically put investments on repeat. Go »

° Refer a friend and ge () Reinvest your dividends.
Invite a friend to SoFi N Fund your account with recurring deposits. " Consider a dividend reinvestment plan (DRIP)
Earn up to $10,000in - = Learn more »

[ Ensure you can make trades when you're ready. Go »
o Q Refer a friend and get $25.

Find out more in ou Invite a friend to SoFi Invest and you'll both get $25
Earn up to $10,000 in referral rewards. Go » Learn more about

Learning Hub.
reinvesting dividends.

lift in trades

Want to get the facts before you

See how recurring trades and deposits Is a DRIP strategy right for you?

give you the advantage of dollar-cost Read article »
averaging.

Check out related articles »

5 9 /0 @ Have questions? Contact us D Download the SoFi app

lift in deposits

@ Have questions? Contact us D Download the SoFi app
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BestWestern. | Personalisation Translates into Loyalty Behaviour ‘m

Mchala Ksch, geanen Sie sk wine Ruhenesse

rhlsatand”. e Siabat

Oumced Sie sind 6.720 Punkte vom entfernt!

Sie sind 2.060 Punkte vom entfernt! Gesammelte Nachte: 1/7 9
L] L] L] COLD
Gamification . ) I
l! ) Gesammelte Punkte: 780 / 7.500 = st it

Gesammelte Punkte: 2.940 /5.000 Best Western

o ) B ( )

638444448

6006634143466

. ° [
V I S a I I S a t I O n Gesammeite Aufenthaite: 1/3 G |‘ A ' th lt 1 / 5
RS esammeite Aufenthaite:
u ‘- ) Werner Huber
Ihr aktueller Punktestand: 4.950 ( )

=1 19 h

Entspannung und Erholung
fiir Thren Korper

Ihr aktueller Punktestand: 71.260

e bt Sie sind 11.140 Punkte vom Diamond Status entfernt!
Angebote entdecken
'4‘? o Gesammelte Nichte: 3/15
Loya I ty A P I Gesammelte Punkte: 3.860 / 15.000
600663414199348
Gesammelte Aufenthalte: 2/10
Guten Tag Michaela Koch, (- J Michae
wwrn naben s iatzie Nug [brun Koepar wiwas Gutes getan? P Hotel Nnden
Craori: i b s, o B ohas Vrwiivibed ot 4 b Deppalts P Ihr aktueller Punktestand: 61.860

witer mogabigen Massigs im Sca und semmeh S eckioer
deppalie Panbis lls by Purbishonic!

don Rusewelen
P s 10% Raty &
A Cnat I amtern Rovmnts Toun: Sie sind 6.170 Punkte vom Diamond Select Status entfernt!

PR SUmANSadch aber s Honk MW Ga paxdeiite Lage e

st S 5% veal, St 0 Benk worens. spsid I Pews Gesammelte Nichte: 23/25
Whrnchant iad sden S g1 1 el
s w ( j DIAMOND
k Gesammelte Punkte: 18.830 / 25.000 BW Best Western
g N L J REWARDS.

- 6006637145258430

Wir freuen uns, Ske begriBen zu dirfen,

3/20
j Ralf Drees

uplift in engagement

Ihr aktueller Punktestand: 30.340

So geht's: Regeiersn Sie wch soch heits 0 (ren  OrdreMigesshonle zur
Boouapunkieshion “Dospedle Purkia® und buchen Se boan nicieten Adsebsll be Best
LT

Doppata Puskds (O b 24 5 Ackerihade bis o 30.25,2027 & Ouwmctomnt, Kt Liscrasien, Lusoten
Dutariuce. Shoashal Soweris. Gohweis. Tachechien sad Lngam

Regeneration Im léndlichen Bad
2 ; Tarcan Sie Kl und Ermnge und pesadlee
< S dun wunderber hederce Bad Berecher
- - Toarrrafasiner dor Rottel Terme® in Best
< = Waster ol Binbachhihe sriates
B e e imt
prodseren vor gerirargen XXL-Aperimarts

T i

Bad

+ % x Usermachiung ikl Fr btk

+4 23 h Hefzaden 0 der Thermermwell se

flotal Turme® odet 3 x 3 h Helseden &
auramel in i Uzt Turme®

chainger Lui-Buaderrane o Persor

Mt der funsssigernen fervaches Saune

uplift in web traffic

' arm
» P gl dary Pabolalz
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Key Takeaways

Over twice as many
consumers prefer a
personalised experience
to a generic one

Over half (58%) of consumers
agree that they share more
personal information with the
brands they are loyal to

Three in five (61%) consumers
say they are likely to buy
goods or services when a

company has created a
personalised experience

Over a quarter (26%) of
consumers will unsubscribe
from an email after a
personalisation error
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Further Reading

2022: Gettmg

Personalization nght
MOVABLE INK
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