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Marketing’s Reality ; ’
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Being heard above the noise has never been mc re
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Channel Proliferation
Power Shift to Consumers

Higher Customer Expectations

Mobile Maturity
GDPR
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ACTIVATE
DATA... OR
IT'S WASTED
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v Individual Touchpoinfs

v Lifecycle Optimization
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Connected Customer Profile Across Marketing Touchpoints

Device ID . gBrowserlD
Email @q App Apple IDFA
/7 \

. E M —

. :
App 1D u n Mobile Web ID
~in

Social IDs

ORACLE
Marketing Cloud



Customers do not see channels, they see a brand experience
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A Connected Experience Across the Customer Lifecycle

EXPERIENCE
OPTMIZATION

CUSTOMER
LOYALTY

AUDIENCE

TARGETING € —>

? LOOK-ALIKE MODELING  — I
Anonymous Prospects > Known Customers
PROSPECT & ACQUIRE ENGAGE & CONVERT RETAIN & GROW
Connect data and activate it across Deliver tailored, optimized experience to Orchestrate experiences across paid,
paid media channels drive purchase or collect contact owned and earned media to drive
cross-sell and upsell revenue
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Competitive Advantage Comes from Acting on Unique Data
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CONNECTED
EXPERIENCE

CONNECTED

CONNECTED
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INTELLIGENCE

DATA
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MOBILE SOCIAL VIDEO SEARCH DISPLAY Y STORE
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MARKETING SALES SERVICE COMMERCE LOYALTY CONTENT &

CLOUD CLOUD CLOUD CLOUD CLOUD EXPERIENCE
CLOUD

ORACLE ORACLE ORACLE ORACLE ORACLE ORACLE ORACLE
RESPONSYS BLUEKAI MAXYMISER SOCIAL INFINITY CONTENT ELOQUA
Cross-Channel Data Management Testing & Social Listening Digital MARKETING Marketing

Marketing Platform Optimization and Engagement Analytics Corlltent Automation
Marketing
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Online, Offline & Enterprise Oracle Data Cloud Social Data Platform
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How It Works Together

Prospect & Acquire Convert (Website) Retain & Grow
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BOOKING CMS

Delivers relevant digital experience, Mobile
product or service to customer

Display

Orchestrate adaptive experiences

Connect data and transform it

into audience profile spanning all channels Email
> o> ’.‘
Data informs most optimized experience ORACLE CONTENT MARKETING
Send data via look-alike model ORACLE SOCIAL MARKETING
back to DMP for Retargeting ORACLE SERVICE CLOUD

and New Prospecting
Leverage relevant content and

engage customers
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Adaptive Intelligence

Deliver Highly Personalized Offers for Consumers at The Right Time

1st-Party Data 3rd-Party Data

Customer Profile « Orders Consumer Advertising Profile
Clickstreams « Service Inquiries Geospatial  Calendar Events
Customer Interactions Weather = Social Bots

Achieve the Best Outcomes with the Most Data

Most and highest quality data from Oracle’s Data Cloud enriches consumer
profiles to deliver more personalized and relevant experiences in real time

Increase Customer Lifetime Value

More personalized and consistent experiences across the lifecycle drive
initial conversion, better up-sell, and cross-sell

Turn Static into Adaptive Journeys

Offers adjust to what consumers need in the micro-moments when they
need them most
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