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677

stomers mention bad
experiencesas a reason
for churn,

but only 1 out of 26
unhappy customers
complain.

The rest, theyjust leave.
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89% of
marketers expect
customer
experience to be

their primary
differentiator.
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o Supermarket
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Edut juuri sinulle!

Nama alla olevat valikoidut OmaPlussa-tarjoukset on ladattu
valmiiksi kaikille taloutesi Plussa-korteille, joilla voit lunastaa ne
katevasti suoraan kaupastamme.
Olethan huomannut, etta edut nakyvat myos K-Ruoka-

il seka Kirj 1asi issa www k-
ruoka.fi ja www.plussa.com.

i voit tai tilata tasta »
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Does my supermarket
know me at all?
Do they care?
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K-kauppa ldhetti kohdennetun tarjouksen
kanankoipiin. vaikka olen kasvissvoid.=
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K-mart sent a targeted offer for chicken
legs, even though I am a vegetarian -
should I switch to S-Market?
#CustomerExperience #badCX
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Again? Negative reviews on
our social media page?

How do | keep my customers
happy?




Do | really need all of this to
facilitate marketing? o\




| know my Customers |
aren’t getting the
customer experience
they deserve.
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https://www.youtube.com/watch?v=ewWILbCXdnQ
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Real-Time
Customer Experience
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ﬁ Increase Revenue

Real-Time
Customer Experience
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& Decrease Churn
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WHY
SAS?

Offer acceptance rate
increased to

30% .5

Delivering next
best offers across
all sales channels,
backed by a model

factory of 70.|. M ode | S

+1 1% Increase in revenue

A multinational telecom
company’s campaign process has
gone from

3 months 5

to

10 days

with automated processes and
real-time data
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Recognition by
Leading analysts firms:

Leaders in domains Analytics,
Campaign Management, Real-
time Interaction Mgt. and
many more

50,000 5

Campaigns — OF  Campaigns

per Month per Month
On-Premise

Software as a Service
Results as a Service
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