
Using consumer insights to 
deliver the simply outstanding 

consumer experience



Electrolux shapes living for the better by reinventing taste, care and wellbeing 
experiences, making life more enjoyable and sustainable for millions of people. 
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1) Novices - In the very early
stages of VoC development

2) VoC Collectors – Focusing on collecting data, creating surveys, 
which questions to ask, and which metrics to use

3) VoC Analyzers – Spending the majority
of their time finding insights from VoC data

4) VoC Collaborators – Tailoring consumer feedback to 
stakeholders, who are engaged in continuous improvement.

5) VoC Transformers – Linking consumer insights to operationnal
data and processes and strategic planning throughout the company. 
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1. Sentiment Analysis in local language
2. Topic categorization
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