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P E O P L E  D R I V E N  M A R K E T I N G

”That’s something you don’t decide” 



P E O P L E  D R I V E N  M A R K E T I N G

58%



WHO INSPIRES YOU? 



P E O P L E  D R I V E N  M A R K E T I N G



P E O P L E  D R I V E N  M A R K E T I N G

IT’S NOT ABOUT THE PRODUCTS WE SELL, BUT THE STORIES WE TELL.



It converts far better 
than traditional 

digital advertising

It’s sharable which 
means the impact is 

exponential.

Influencers are 
reaching people 

brands don’t

It’s three times more likely 
to influence a purchasing 
decision than a traditional 

brand statement alone.

Sources: Nielsen Catalina Solutions, eMarketer, Tapinfluence

BUT WHY?



DIRECT TO CONSUMER 



THE AUDIENCE 



THE PROCESS 



THE PROCESS 
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We believe in the POWER OF PEOPLE ! 



RUBY@UNITEDINFUENCERS.SE

THANK YOU FOR LISTENING! 


