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"That’s something you don’t decide”
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WHO INSPIRES YOU?

THE GRATITUDEISSVE —— 777

N‘Nl!VER;

TODAY WORTH
YING FOR?

‘LEARN TO LIVE
WITH PURPOSE

WHY GIVING
THANKS MAKES
YOU HEALTHIER







IT°S NOT ABOUT THE PRODUCTS WE SELL, BUT THE STORIES WE TELL.




BUT WHY?

It’s three times more likely

It converts far better It’s sharable which Influencers are . .
.. . . . to influence a purchasing
than traditional means the impact is reaching people .. .
. . . , decision than a traditional
digital advertising exponential. brands don'’t

brand statement alone.
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Sources: Nielsen Catalina Solutions, eMarketer, Tapinfluence
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Glossier Inc.
123 Lafayetie Street
New York, New York 10013

February 22, 2018

Dear extended Glossier team,
I'm writing to share some exciting news with you:

We've completed a Series C fundraise, which means that
our loyal venture capital partners have chosen to invest an
additional $52 million dollars in our three-year-old company.

Why? Put simply: they deeply believe in us, because we
deeply believe in you.

Qv A

Gillas av emilywweiss, evalinns och 53 353 andra

glossier An email from @emilywweiss in your inbox this
morning i

Visa alla 856 kommentarer
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THE PROCESS
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Hang med pa spontanfest!

Youtuber'n Nicole Falciani tipsar hon om hur du skapar den
perfekta spontanfesten ute i sommar.
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Jehcimen lykto
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NCOLE FALCIAN

21-ariga Nicole ar mest kind
férsin vlcgg som hon startode
redan for 7 & sedan. Nyligen
flyttade hon och semben Eric
Sacde tillen ldgenhet med
tercss 1 Stockho/m.

"Kommer du pa att du vill ha fest samma dag? Att ha
prylar som mattor, golvkuddar och juslyktor hemma ar
en bra start.”
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EN FRAGA OM FRAMGANG
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A Quest for Success - Part 1
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when It to cut out three’mmutes here |
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UNITEDINFLUENCERS

RUBY@UNITEDINFUENCERS.SE
THANK YOU FOR LISTENING!



