Stena Lines journey in becoming
customer centric and relevant in every
touchpoint along the customer journey.

Niclas Cullberg - Head of group marketing @ Stenaline
Robin Westberg - Team lead Marketing Automation @ Stenaline



Our future
customer experience

How do we evolve to meet the future customer needs?




We need to understand our customers.
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Customer journey

We need to understand our customer and their journeys end to end.
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Thank you for listening!

iclas Cullberg - Head of group marketing @St
Robin Westberg - Team lead Marketing Automatio




