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SPECIALISTS WITHIN
Growth focused digital marketing

Build & complement your in-house
digital marketing capabilities

HOW?

— Define your CX-tech foundation, ad tech, CRM & mar tech SOCIAL MEDIA MOBILE
— Get to know your customers with customer insights
— Activate your customer data - Bl & Al

— Full funnel digital marketing activations PAID SEARCH EMAIL
ONLINE VIDEO ™
Strategy & Organisation
Business Agility & WoW
DISPLAY IN-APP
Technology

& Data Digital Marketing
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TOPICS FOR

TODAY

Customer Journey New Acquisition &
Challenges from a customer Loyalty with MA as a
perspective foundation
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How will you succeed with your digital marketing?

Marketing Customer expectation

is higher than ever

departments are still
heavily traditional

More data More channels

Q DigiView
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LOYALTY TEAM

BRAND/DIGITAL PERFORMANCE TEAM

Organisation
& WoW

Channel strategy Data Strategy
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Targeting full funnel Common channel strategy

How to utilize customer data between How to have one channel strategy
platforms (MA & AdsManagers) for increased through the customer journey - not in
performance in campaigns. silos between teams.

More loyal customers

Increased customer acquisition
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SEARCH Don’t forget

H ow fo g e f Colorful Feet & products customer service

Mediamix and shared data

Tack for ditt kop och att du
villléra kénna oss!

Du hittar all information om 4 - 6 wee kS

oss och din produkt:
colorfulfeet.se

Behover du na oss?

Maintain

i info@colorfulfeet se, Tel: x
VLI L Med vanliga halsningar, '
TACK FOR ATT DU T VI HOPPAS DU TRIVS
VALDE 0SS! 1 DINA NYA STRUMPOR!
- Welcome
BASTA TVATTRADEN
HITTA RATT
STRUMPOR FOR
RATT SASONG
Grattis p&
fodelsedagen Emelie!
Idag har du 50%
rabatt! hos oss
pa colorfulfeet.se
Med vanliga
Feet HITTA VINTERNS >
VARMASTE STRUMPOR
DAGENS HUMOR:
HITTA VINTERNS
GUL FRUKT VARMASTE STRUMPOR
Grattis p&
fodelsedagen
Emelie! Idag har du
50% rabatt! hos oss
pé colorfulfeet.se
Med vénliga
hélsningar, Colorful
ro—— P

EN SNEAK PEAK

EN SNEAK PEAK PA VAR NYA KOLLEKTION
PA VAR NYA KOLLEKTION

Kép dem idag!
Kép dem idag!
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Testing Mindset

Centralized data —> Effective cloning,.
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Awareness Most valued customers Most valued customers Most valued customers Most valued customers

T

Consideration

Conversion

Ad data
Web data

VRS
Purchase data

Importance of quality

Customer data MA-platforms

Response data

@ DigiView



How to start with customer mapping

Build your common strategy blueprint for the marketing team

Awareness
Consideration

® S
Conversion
Objective Optimisation Audience Message

in/

Channels & Platforms

=5
12 INI'I
Content & Analytics
Formats KPI
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Q) DigiView

From a tech point of view
with Selligent
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