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Reflektioner

Sex ar med innehall och marketing automation i symbios

L TetraPak®

PROTECTS WHAT’'S GOOD



Fortroendet Processerna
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SAY “BAYER ASPIRIN’ and INSIST!

Unless you see the “Bayer Cross” on tablets you are
not getting the genuine Bayer -Aspirin proved safe
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> F ra n by millions and prescribed by physicians 24 years for
Colds  Headache Neuralgia  Lumbago
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t Att starta en marketing automation-resa

Tl Pak

» Excel

» Ettfalti CRM?
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Mind the gap, please (thanks for the inspo, Recoordinate)

Activity

campaign

customer
interest

Time
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7S Kundens behov av information

v
)\ Tetra Pak®/.
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- Fran ’vart fantastiska erbjudande”

- Till vad kunden behover veta

» Var givmild
- Ambitioner och nya kunskaper

- Hitta tryggheten i ditt foretags syfte
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Sa vi byggde en kunskapshub - Processing Insights

En separat hemsida
Forsta olika kundresor
Skapa innehall

"Two common powder
mixing challenges — and how
to solve them”
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#»7 INSIGHTS

susscriBE | CONTACT sALES 0

TECHNOLOGIES v APPLICATIONS v

HOMOGENIZATION Homogenization efficiency =

EFFICIENCY -ID[5;3] - 0.08019

. 1005%e S 163080
Are you over-homogenizing and & -
wasting energy in the process?

M
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How to achieve high-quality A day in the life of a super-efficient
mayonnaise dairy separator
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Processing centralt
Eloqua

Infunnel

Spoon

Hela foretaget,
centralt och lokalt
Pardot/Salesforce
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» En djupdykning i fortroende

» En djupdykning for fortroende
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Voices of Authority Regain Credibility @ e i

Percent who rate each spokesperson as very/extremely credible,
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Source: 2018 Edelman Trust Barometer. CRE_PPL. Below is a list of people. In general, when forming an opinion of a company, if you heard information
about a company from each person, how credible would the information be—exiremely credible, very credible, somewhat credible, or not credible at all?
(Top 2 Box, Very/Extremely Credible), question asked of half of the sample. General population, 28-market global total.



Fortroendematning

» De tre vanligaste convincing
branschtidningarna
+ Processing Insights

» 1200 respondenter

» Fortroendeindex

believable unbiased
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Dairy Reporter

Processing Insights

Beverage Daily

Food Ingredients First
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Sa — betalade sig fortroendet? Vad blev ROI?

Inte tillrackliga svar fran sal

Ingen CRM-koppling

Vem forfinar leads? Ny roll?
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Manga timmars lasning

Mycket nedladdat material

Manga olika roller
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Content cost per prospect type

== \/isitor == Contact « MQL == FastTrack == Subscriber
2015 2016 2017 2018 2019
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Fortroendet Processerna
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