
Optimise your
personalised marketing -
transform your customer data 
into customer insights.



Who Am I



1 shoe to fit them all

?



E-mail spray & pray





+

Evolution of digital marketing





42%
of B2B buyers are under 40 years old.

(source: Forrester)

Milennials (Generation Y)



45%



CRM + Marketing Automation – the way to 
personalised marketing.



How to optimize your personalised marketing by 
transforming customer data into customer insights?



CRM + Marketing automation

There is no better way than to align sales & marketing. The 
result: more leads and conversions!



Tom slide för att lägga in ( Joakim)Multiple
Data Silos



Multiple
Human Silos





Tom slide för att lägga in ( Joakim)Breaking down
Data Silos





1 shoe to fit them all

?



Let's hear from a customer instead!



Customer Case



Who Am I & What 
is Smart Senior?



Our MA setup & data



What We Do in MA



Examples of Challenges



Examples of Success

OR: 60%
CTOR: 30%

Soft-conversion: 47%



Future Plans
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