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Social Proofing
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Social Persuasion



12Social Proofing – Reviews
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What is my uplift?
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Why do it? à Retention
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Product / Content
Recommendations
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SPONSORED PRODUCTS

GENERAL PROMOTIONS

PEOPLE WHO VIEWED THIS ALSO VIEWED

PEOPLE WHO VIEWED THIS WENT ON TO BUY

PEOPLE WHO PURCHASED THIS ALSO PURCHASED

TRENDING PRODUCTS

MOST POPULAR PRODUCTS IN THE LAST 24HRS

MOST POPULAR [CATEGORY]s IN THE LAST 24HRS
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Category: Trainers

Subcategory: Hiking shoes

Brand: Nike

Price: £54.99

Colour: Grey, Orange

Avg. Rating: 8.2

etc.
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Category: Socks

Subcategory: Trainer socks

Brand: Duck and Cover

Price: £4.99

Colour: Black

Avg. Rating: -

etc.
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What is my uplift?

The proportion of site revenue from product recommendations is 
significant, accounting for nearly one fifth of all sales (19.0% at 

Millets; 16.9% at Blacks)”.

[JD SPORTS FASHION]
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Is that it? Carousels.
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Of all brands user has shown 
interest in, whichever promo 

converts best.

Popular products. Use user 
browsing/sales history, price-

range they shop in, etc.

Top-ranking popular/likely 
categories based on user 
browsing/purchase history

Find the right algorithm 
based on everything we 

know about that type of user

Popular/likely categories 
based on user 

browsing/purchase history
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Why do we do this, again?

Relevancy
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User Generated
Content
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Why do it? à Reputation & Trust
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DON’T FORGET
TO TEST IT.
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COME AND SAY HI
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SHOW OFFER:
25% OFF FOR ALL ATTENDEES

webtrends-optimize.com/cjam
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Thank you
webtrends-optimize.com/cjam


